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Reflecting on her time at the 
i n t e r n a t i o n a l  p a g e a n t , 
Mariyam said she was pleased 
with her overall performance 
on the global stage. 

She shared that despite coming 

"Carrying Our Dreams with 
Pride"

iss World Sierra ML e o n e  2 0 2 6 , 
M a r i y a m  L o r b a 

Konneh, has returned home to a 
celebratory welcome following 
her representation of Sierra 
Leone at the Miss World 
competition in Vietnam. 

Speaking to the media at Lungi 
International Airport upon her 
arrival, the beauty queen 
expressed deep gratitude to 
Sierra Leoneans at home and in 
t h e  d i a s p o r a  f o r  t h e 
overwhelming support she 
rece ived  throughout  her 
journey.

"Support Your Children's Dreams"
- Mariyam Konneh's Message After Miss World 

Following her arrival at Lungi, 
Mariyam was received by 
government officials, family 
members, beauty and fashion 
industry stakeholders, media 
personalities, and supporters at 
the Sea Coach Terminal in 

> “Representing Sierra Leone at 
Miss World was one of the 
greatest honours of my life. I 
carried the dreams, hopes, and 
spirit of our people with pride. I 
am grateful for the love and 
support I received from Sierra 
Leoneans everywhere,” she 
said.

f r o m  a  v e r y  r e l i g i o u s 
household, her parents fully 
understood her ambitions and 
b a c k e d  h e r  c o m p l e t e l y. 
Emphasizing the impact of that 
encouragement, she urged 
parents across the country to 
stand behind their children and 
support their dreams.

Hero's Welcome in Aberdeen

Aberdeen.

-  Social  Impact:  Tackling 
p o v e r t y,  c o m b a t i n g  d r u g 
addiction, and raising awareness 
for mental health and wellbeing. 
- National Representation: 
Promot ing Sier ra  Leone 's 

Her key areas of focus include:

Focus for Her Reign

Her return marks the beginning 

of a new phase of her reign. 

Mariyam plans to use the global 

exposure, networks, and insights 

gained in Vietnam to drive 

community development across 

Sierra Leone. 

-  Y o u t h  &  E d u c a t i o n : 
Championing girls' education, 
you th  empowerment ,  and 
practical skills development.

National Commendation

tourism sector, cultural heritage, 
and charitable community 
outreach.

Stakeholders  and tourism 

officials commended Mariyam 

for representing the nation with 

dignity, grace, and confidence. 

They noted that international 

platforms like Miss World help 

showcase Sierra Leone's rich 

culture and talent to a global 

audience.

Her participation was facilitated 
by the Miss World Organisation 
and the Miss Sierra Leone 
Limi ted  Board  — led  by 
Chairman Dr. Adonis Abboud — 
in partnership with the Ministry 
of Tourism and Cultural Affairs.
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He raps: 

From London to Australia

In 'Alpha and Omega', Drizilik 
addresses issues of politics, 
drugs, and personal safety with 
his signature blend of rap and 
street commentary. 

The song dropped alongside 
D r i z i l i k ' s  h i g h - e n e r g y 
performance at a sold-out show 
in London on September 4th, 
2026, where fans filled the 
venue to see the Afropop star 
live. 

"Alpha and Omega" — Lyrics 
That Hit Hard

> "5 months for 50 kilo lek den 
bribe the judge. E tan lek say the 
Government nor able fight the 
drugs, so e lef to we the youth for 
make we fight the urge. The Big 
alejo nor the pity we. I fear for 
my life and security. Normally 
politics is not my cup of tea."

The line "I fear for my life and 
security" has quickly gone viral, 
with fans and critics debating the 
message behind it. Many see it 
a s  a  c o m m e n t a r y  o n  t h e 
challenges facing young people 
in Sierra Leone, while others 
view it as a personal statement 
from the artist.

ierra Leonean rapper SDrizilik is back in the 
spotlight with a new 

single titled 'Alpha and Omega', 
a track that is already sparking 
conversation online and offline 
across the country.

"I Fear for My Life and Security" —Drizilik

 Drizilik Drops New Banger 'Alpha and Omega' Amid Sold-Out London Show

Following the London show, 
Drizilik has now left the UK for 
Australia, where he is scheduled 
to perform next as part of his 
international tour.

The release of 'Alpha and Omega' 

continues Drizilik 's run of 
t r e n d i n g  m u s i c  i n  2 0 2 6 , 
cementing his place as one of 
Sierra Leone's biggest musical 
exports. The song is currently 
gaining traction on TikTok, 

Instagram, and local radio 
stations.
Fans have praised the track for 
being bold, raw, and timely — a 
reflection of both the artist's 
growth and the realities he sings 
about.

ierra Leonean rapper SDrizilik is back in the 
spotlight with a new 

single titled 'Alpha and 
Omega' ,  a track that is 
a l r e a d y  s p a r k i n g 
conversation online and 
offline across the country.

The song dropped alongside 
D r i z i l i k ' s  h i g h - e n e rg y 
performance at a sold-out 
s h o w  i n  L o n d o n  o n 
September 4th, 2026, where 
fans filled the venue to see the 
Afropop star live. 

"Alpha and Omega" — Lyrics 
That Hit Hard
In 'Alpha and Omega', Drizilik 
addresses issues of politics, 
drugs, and personal safety with 
his signature blend of rap and 
street commentary. 

He raps: 
> "5 months for 50 kilo lek den 
bribe the judge. E tan lek say the 
Government nor able fight the 
drugs, so e lef to we the youth 
for make we fight the urge. The 
Big alejo nor the pity we. I fear 
for  my l ife  and securi ty. 
Normally politics is not my cup 

of tea."

Following the London show, 
Drizilik has now left the UK for 
Australia, where he is scheduled 
to perform next as part of his 

From London to Australia

The line "I fear for my life and 
security" has quickly gone viral, 
with fans and critics debating the 
message behind it. Many see it as 
a commentary on the challenges 
facing young people in Sierra 
Leone, while others view it as a 
personal statement from the 
artist.

international tour.

Fans have praised the track for 
being bold, raw, and timely — 
a reflection of both the artist's 
growth and the realities he 
sings about.

The release of 'Alpha and 
Omega' continues Drizilik's 
run of trending music in 2026, 
cementing his place as one of 
Sierra Leone's biggest musical 
exports. The song is currently 
gaining traction on TikTok, 
Instagram, and local radio 
stations.
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FROM CALABA TOWN TO SYDNEY: THE JOURNEY 
OF SLEEPNORDAE

FROM CALABA TOWN TO SYDNEY: THE JOURNEY 
OF SLEEPNORDAE

ong before social media, Lstreaming platforms and viral 
videos became the norm, 

Freetown's entertainment scene 
thrived on raw talent, street credibility 
and packed jam sessions.

Today, that young man is known 
professionally as SLEEPNORDAE.

Among the young dreamers chasing 
the microphone in those days was a 
passionate rapper known simply as 
"Ludacris."

Those who frequented the rap battles 
and entertainment events organised by 
Xclan Posse and Universal Arts Studio 
in the late 1990s and early 2000s will 
remember him well.  Confident, 
energetic and ambitious, Ludacris was 
one of the young talents who believed 
music could take him beyond the 
boundaries of Sierra Leone.

Born and raised in Calaba Town, 
Freetown, Christopher Cole has 
transformed himself from a local 
entertainer and youth organiser into an 
i n t e r n a t i o n a l  A f r o p o p  a r t i s t , 
entrepreneur and creative director 

By Ahmed Sahid Nasralla 
(De Monk)

based in Sydney, Australia.

His story is about music, resilience, 
reinvention and refusing to give up on a 
dream.

Over the years, SLEEPNORDAE has 
travelled across Africa, Asia and the 
Middle East before eventually settling 
in Australia, where he has continued to 
build his music career while proudly 
representing Sierra Leonean culture on 

Songs such as "Mi Life" featuring 
Drizilik, "Hustle Everyday" and 

international stages.

His debut album, "SLEEPNORDAE," 
reflects the journey of a man who 
understands struggle, perseverance and 
hope. Through a blend of Afropop, 
Afro-fusion and rap, he tells stories that 
connect with Africans at home and 
abroad.

From the streets of Calaba Town to 
t h e  s t a g e s  o f  S y d n e y , 
SLEEPNORDAE's journey is proof 
that talent, persistence and belief in 
oneself can open doors across the 
world.

For young Sierra Leoneans dreaming 
big, his message is this: Your starting 
point does not determine your 
destination. 

And for those of us who remember 
the old jam session days, it is 
inspiring to see one of our own still 
carrying the dream, still flying the 
green, white and blue, and still 
proving that Sierra Leonean talent 
belongs on the global stage.

"GBAYNIAMA" carry messages of 
determination, identity and self-
belief that resonate with a new 
generation of Africans navigating 
opportunities and challenges in a 
rapidly changing world.

Beyond music, SLEEPNORDAE is 
building a creative brand that spans 
visual storytelling, entrepreneurship, 
merchandise  and  communi ty 
engagement.

Stay tuned for more vybez from 
SLEEPNORDAE!
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Recent Project (EU-Funded)

Recent Production

Year: 2026
Context: Presented as part of the 
Tiata Fambul Performing Arts 
Festival in Freetown.

Ibrahim Rashid Kamara

Role: Writer, Director and 
Performer

The play explores silence, 
memory, emotional autonomy 
and the pressure of family and 
community expectations. It 
looks at what it means to begin 
again after loss, distance or 
unspoken pain.

Title: When the Dust Settles

Ibrahim Rashid Kamara is a 
Sierra Leonean theatre director, 
writer and performer. His work 
focuses on socially engaged 
storytelling, community theatre, 
and themes of memory, silence, 
hea l ing  and genera t ional 
influence.

In 2026, Ibrahim also delivered 
a  Cu l tu re  Moves  Sa lone 

Artist Profile

This included:

· Interviews with veteran theatre 
practitioners

Mobility Fund project: When the 
Dust Settles: Community-Based 
Thea t re  Deve lopment  and 
Exchange.

· Participatory workshops with 
emerging artists
· Community engagement and 
performance-based storytelling

Locations: Kenema, Bo, Makeni

Workshop participants:

· Kenema: 18

· Bo: 14

· Total: 51 participants, plus 
i n t e r v i e w s  w i t h  v e t e r a n 
practitioners.

· Makeni: 19

The work examined the current 

· Shadows of Hate (2025) – 
Director, 2020 Hall, Freetown
· Ongoing performance and 
facilitation work with Talking 
Drum Studio

state of community theatre 
outside Freetown, the shift of 
younger people towards film, and 
the value of intergenerational 
knowledge-sharing.

Earlier Theatre Work

Suggested Quote

· A Beautiful Noise (2022) – 
Writer and Director, Freetown 
City Hall

"Theatre in Sierra Leone cannot 
simply be performance. It must 
allow people to confront truth and 
begin healing."

This offer is only available 
for a short time.  

Grab these at promo prices!  

PROMO ALERT

Don't miss out!  
WhatsApp: 078 510579
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Food Review

Krian Krain, groundnut soup, stew beans and stew greens all score 10/10
WAY-LI:	EVERY	DISH	HITS	THE	MARK

Stew greens - 10/10 again
Stew beans - still 10/10 

I asked the manager, "How do 
you get every dish right?"  

First up: Krian Krain - 10/10 
Then Groundnut soup - 10/10  

He smiled and said the restaurant 
is called 'Way-li' - meaning 

sweet in Fula.  
And they go all out to prove it 

really is Way-li �

The customer service was top 

Joining us was Juan Jose Dalmau 
and William. Juan is one of 
Spain's top YouTubers with 

millions of followers. One of his 
videos from El Salvador alone has 

notch. The hospitality was superb. 

This food review at Way-li 
Restaurant will be featured in 
his Sierra Leone documentary.

over 17 million views. He's 
traveled across South America, 
Asia, and Europe telling stories. 

MENU
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I told him that, yes, we may not have stable 
electricity. We may face challenges every 
day, and there are certainly many things that 
need to improve. But Sierra Leone is not 
defined by its problems.

I have so many reasons to love this country.

Yesterday, during our tour, Guan asked me a 
simple but powerful question:

The journey took us into places many visitors 
rarely get to experience. We ventured into 
prisons, explored our beautiful beaches and 
took a local boat ride at Number 2 River. We 
visited the Sierra Leone National Museum, 
learning more about our rich history and 
heritage. We walked through the busy streets 
of Freetown during rush hour, explored the 
historic Kroo Town Road Market and visited 
the historic Big Market.

My answer was immediate: Sierra Leone.

One of the most memorable experiences was 
our  vis i t  to  Tacugama Chimpanzee 
Sanctuary. The tour guide's presentation 
completely changed my perspective on 
chimpanzees  and helped me bet ter 

understand the important work being done by 
Bala and his team to protect these incredible 
animals. I now have an even greater 
appreciation for why Tacugama must be 
preserved and supported.

“Which country would you love to stay in 
apart from Sierra Leone?”

I was also impressed by the road network and 
the massive construction projects taking 
place across at Tacugma. The past few days 
have provided so many lessons about Sierra 
Leone—its people, culture, challenges, 
history, food, environment and potential.

“Which country would you love to live in 
apart from Sierra Leone?”

The last three days have been a remarkable 
journey through the many sides of Freetown 
and Sierra Leone. Spanish YouTube bloggers 
Guan and William have been in the country 
documenting their experiences for a major 
documentary about Sierra Leone.

Over the past three days, we travelled from 
s o m e  o f  F r e e t o w n ' s  m o s t  a ffl u e n t 
neighbourhoods to some of the poorest 
communities, experiencing the country 
beyond the usual tourist attractions.

We explored Sierra Leonean cuisine at local 
restaurants and travelled to Waterloo, where 
we tasted some of our traditional foods, 
including cassava bread, roasted cassava, 
roasted plantain, rice cake and other local 
delicacies.

We have beautiful weather, incredibly 
hospitable people, natural food, stunning 
beaches, mountains, forests and countless 
places of natural beauty. I have travelled 

extensively and experienced different 
countries and cultures, but despite all of that, I 
still love my Sierra Leone.

These past three days reminded me that 
sometimes we need to step outside our 
everyday routines and see our country 
through the eyes of visitors. There is beauty, 
history, culture, resilience and opportunity all 
around us.

What we documented over the past few days 
will feature in a major documentary about 
Sierra Leone on Guan's YouTube channel, 
giving an international audience a closer look 
at the real Sierra Leone beyond the headlines.

Meanwhile, SaloneJamboree Arts, Culture 
and Tourism Newspaper will also publish 
reviews of some of the food, tourism 
destinations and experiences we explored 
during the trip.

Sierra Leone has its challenges—but there is 
also so much to love, celebrate and share with 
the world.

THREE DAYS OF SIERRA LEONE: A JOURNEY FROM FREETOWN'S ELITE TO ITS MOST VULNERABLE COMMUNITIES

ADVERT
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“I've always been a perfume lover,” 

Kobba shared. “When I came to Sierra 

Leone for holidays, I used to bring 

perfumes to sell. That's when I realized 

t h e re  wa s  a  m a rke t  fo r  q u a l i t y 

How Sierra Leone's First Perfume 

Company Started

Chernor Maju Bah

In the heart of Freetown, at 109 Circular 
Road, a small yet ambitious business is 
making history.  St .  Alice Luxury 
Perfume, led by its CEO Albert Kobba, is 
the �irst perfume production company 
in Sierra Leone. 

For Albert Kobba, the journey into 

perfumery began far from home. He 

spent years working in a perfume 

industry in Paris, , where he France

learned the art and science of creating 

fragrances. What started as a passion 

for perfumes evolved into a vision to 

create a unique product for his home 

country.

The company's signature product, 

Power Scent, is a locally blended 

perfume that combines international 

quality with a distinct local touch. 

Regardless of the challenges faced, this 

industry has created employment 

o p p o r t u n i t i e s  fo r  yo u n g  S i e r ra 

Leoneans.

· 

Sierra	Leone's	First	Perfume	Company:	St.	Alice	Luxury

fragrances here. It inspired me to start my 

own perfume business. It wasn't easy, but 

by God's grace, I'm getting there.”

Power Scent stands out not only for its 

quality but for what it represents—a shift 

towards local production in a �ield 

previously dominated by imports. It 

offers a variety of fragrances to suit 

different tastes, and the brand even goes 

the extra mile by customizing scents for 

clients.

Beyond creating a product, St. Alice 

L u x u r y  P e r f u m e  i s  c r e a t i n g 

opportunities. Kobba employs young 

people to distribute his perfumes, 

helping them generate income and stay 

productive.

“If someone has a perfume they love but 

can't �ind it here, we can replicate that 

fragrance locally with the same quality,” 

Kobba explained.

Creating Opportunities in Sierra Leone 

Through Fragrance

Power Scent has received glowing 

fe e d b a c k  f ro m  c l i e n t s ,  i n c l u d i n g 

professionals from Rokel Commercial 

Challenges and Resilience

He has ambitious plans to grow some of 

the necessary raw materials locally. 

“We've identi�ied �lowers that we can 

plant here, but it's a long process, and 

we're not �inancially ready yet,” he 

admitted.

Running a perfume business in Sierra 

Leone is not without challenges. Kobba 

highlighted the dif�iculties of sourcing raw 

materials, many of which are not available 

locally.

“She has stood �irmly by me to see my 

dream come to life, even through the 

challenges,” he said. Building a Legacy

“Sometimes, I have to travel abroad just to 

get a single chemical because it can't be 

shipped here,” he revealed. Despite these 

obstacles, Kobba remains optimistic.

Kobba credits much of his success to his 

wife, Mrs. Kobba, who has been his rock 

throughout the journey.

“What excites me most is the impact I'm 

making. Young people sell my products to 

keep themselves engaged, and seeing that 

gives me joy,” he said.

Different �lavours of St. Alice Luxury 

Perfumes captured by Tamba Matha, 

VR&C Marketing

“Five years from now, I want to see my 

product in every corner of Sierra Leone 

and even beyond,” he said con�idently.

The Future Smells Sweet

Bank, State House, and Parliament.

As Kobba prepares for the of�icial launch 

of his brand, one thing is clear: Sierra 

Leone now has a scent to call its own.

“I want Sierra Leoneans to focus less on 

fancy bottle designs and more on the 

quality of the perfume inside. Our 

fragrances match international standards 

and are harm-free,” Kobba emphasized.

With plans for a nationwide launch and 

aspirations to take Power Scent global, 

Kobba is determined to put Sierra Leone 

on the map in the fragrance industry.

St. Alice Luxury Perfume is more than a 

business—it's a symbol of innovation, 

resilience, and the untapped potential of 

Sierra Leonean entrepreneurship. Power 

Scent represents the beginning of a new 

chapter in the country's journey toward 

self-reliance and creativity.

 

07/Aug/2026
WTM	 London,	 part	 of	 RX	 Global,has	
reported	 strong	 early	 demand	 from	
exhibitors,	with	businesses	from	across	
the	 global	 travel	 industry	 already	
s igning 	 up	 for 	 the 	 world's 	 most	
in�luential	 travel	 and	 tourism	 event	 –	
and	 interest	 continuing	 to	 build	 as	
available	 space	 on	 the	 show	 �loor	
becomes	increasingly	limited.

Taking place at ExCeL	London	 from	3–5	
November	2026, WTM London will once 
again bring together travel professionals, 
tourism boards, airlines, hospitality 
brands, technology providers and industry 
leaders from across the globe, reinforcing 
its position as the place where the 
international travel industry comes 
together to connect, collaborate and do 
business.

A total of 43	exhibitors have either joined 
WTM London for the �irst time or returned 
after exhibiting in previous years, re�lecting 
the event's continued appeal across 
established and emerging markets.

The destinations already con�irmed 
demonstrate the truly global reach of WTM 
London, with tourism organisations from 
every corner of the world represented. New 
exhibitors include tourism boards and 
tourism ministries from Brunei,	 Côte	
d'Ivoire,	 North	 Macedonia,	 Moldova,	

Albania,	Angola,	Uruguay,	and	Panama, 
showcasing the breadth and diversity of the 
international travel industry.

Hospitality groups such as	 RIU	Hotels	&	
Resorts	and Serena	Hotels, representing 
Africa and Asia, have also secured their 
presence at  the show.  New airl ine 
exhibitors include Malaysia	Airlines and 
AJet	Airlines, further strengthening WTM 
London's representation across the global 
travel ecosystem.

Other new exhibitors include TripToGo, a 
vacation membership platform featuring 
AI-powered travel planner Voyada and 
Amaala, the ultra-luxury, wellness-focused 
destination on Saudi Arabia's northwestern 
Red Sea coast.

The growing exhibitor line-up also includes 
major travel brands spanning multiple 
s e c t o r s ,  i n c l u d i n g  t e c h n o l o g y , 
a c c o m m o d a t i o n ,  e x p e r i e n c e s  a n d 
transport .  New exhibitors  inc lude 
GetYourGuide, 	 Nomad	 eSIM	 and	
RateStellar who will be joining WTM 
Travel Tech, the new co-located event 
designed to meet the increasing demand 
and rapid growth of the travel technology 
s e c to r.  T h e  l a u n c h  fo l l o ws  s t ro n g 
momentum for Travel Tech at WTM London 
2025, which saw a 55%	 increase	 in	
participation, re�lecting the growing 
importance of technology in shaping the 
future of travel.

WTM London, part of RX Global, h
WTM Team

"Booking early enables exhibitors to make 
the most of WTM London's year-round 
m a r k e t i n g ,  P R  a n d  p r o m o t i o n a l 
opportunities, helping them build brand 
awareness, generate leads and connect 
with buyers well before the event begins. It 
also gives them more time to plan their 
presence and maximise the commercial 
impact of exhibiting at WTM London.”

"WTM London 2025 generated £2.2 billion 
in business deals, and this strong early 
demand shows we're on track to build on 
last year's record-breaking performance."

Chris Carter-Chapman, Event Director, 
WTM London, said: "The breadth of exhibitors already 

con�irmed highlights the strength and 
diversity of the global travel industry. From 
emerging destinations and national 
tourism boards to airlines, hotel groups and 
travel technology innovators, WTM London 
continues to be the leading global platform 
for forging connections, driving business 
growth and shaping the future of travel.”

To enquire about becoming an exhibitor at 
WTM London 2026, please visit:  

"Last year's show was our most successful 
yet, with 182 countries represented and 
exhibitor numbers up 5% year-on-year – so 
we're delighted to see such strong early 
demand for 2026 from exhibitors, as it 
bodes well for another record-breaking 
show.”

https://www.wtm.com/london/en-
gb/forms/exhibitor-enquiry.html

WTM London 2026 reports strong early demand from exhibitors worldwide
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Power Scent perfume captured by Tamba Martha, VR&C Marketing 

 
Mr. Albert Kobba, CEO of St. Alice Luxury Perfume captured by Tamba 

Martha, VR&C Marketing  

 
Different flavours of St. Alice Luxury Perfumes captured by Tamba Matha, 

VR&C Marketing  

 
Refiling perfume bottle captured by Ta mba Martha, VR&C Marketing  

For Albert Kobba, the journey into perfumery began far from home. He spent years working in a perfume 

industry in Paris, , where he learned the art and science of creating fragrances. What started as a France

passion for perfumes evolved into a vision to create a unique product for his home country.

Sierra Leone's First Perfume Company: St. Alice Luxury

In the heart of Freetown, at 109 Circular Road, a small yet ambitious business is making history. St. Alice 

Luxury Perfume, led by its CEO Albert Kobba, is the rst perfume production company in Sierra Leone. 

Fashion & Lifestyle

How Sierra Leone's First Perfume Company Started

·

Chernor Maju Bah

The company's signature product, Power Scent, is a locally blended perfume that combines international 

quality with a distinct local touch. Regardless of the challenges faced, this industry has created employment 

opportunities for young Sierra Leoneans.

Creating Opportunities in Sierra Leone Through Fragrance

Challenges and Resilience

“What excites me most is the impact I'm making. Young people sell my products to keep themselves 

engaged, and seeing that gives me joy,” he said.

Beyond creating a product, St. Alice Luxury Perfume is creating opportunities. Kobba employs young people 

to distribute his perfumes, helping them generate income and stay productive.

Running a perfume business in Sierra Leone is not without challenges. Kobba highlighted the difculties of 

sourcing raw materials, many of which are not available locally.

Power Scent stands out not only for its quality but for what it represents—a shift towards local production in 

a eld previously dominated by imports. It offers a variety of fragrances to suit different tastes, and the 

brand even goes the extra mile by customizing scents for clients.

“I've always been a perfume lover,” Kobba shared. “When I came to Sierra Leone for holidays, I used to 

bring perfumes to sell. That's when I realized there was a market for quality fragrances here. It inspired me 

to start my own perfume business. It wasn't easy, but by God's grace, I'm getting there.”

“If someone has a perfume they love but can't nd it here, we can replicate that fragrance locally with the 

same quality,” Kobba explained.

· Foster collaboration 

among chefs, farmers, 

tourism stakeholders, 

and policymakers.

Event Overview

Why Sierra Leone is Suitable for 
Africa's Gastronomy Tourism 

Forum

3rd UN Tourism Regional Forum on 
Gastronomy Tourism for Africa

UN Tourism, the Basque Culinary 

Center and the Government of 

Sierra Leone will organize the 3rd 

UN Tourism Regional Forum on 

Gastronomy Tourism for Africa, on 

24th -26th April 2026 in Freetown, 

Sierra Leone.

Experience freedom, culture, and 

culinary excellence. This event will 

bring together global experts and 

destinations to explore the 

transformative power of 

gastronomy tourism.

The forthcoming Regional Forum 

will gather destinations and global 

specialists to examine the 

transformative promise of 

Gastronomy Tourism. By 

exchanging insights and 

disseminating successful 

approaches, the event seeks to 

leverage gastronomy-focused travel 

for the advantage of nearby 

communities and ecological health, 

while promoting regional unity and 

resilience.

What is the Africa Gastronomy 
Tourism Forum?

· Promote gastronomy 

tourism as a tool for 

economic growth and 

cultural preservation.

· Highlight Africa's rich 

culinary heritage and 

diverse food traditions.

Paraphrased Version

Sierra Leone's Idea for 2026: Africa 
Gastronomy Tourism Forum

Sierra Leone, known for its pristine 

beaches, diverse cultures, and 

vibrant culinary scene, will host the 

Africa Gastronomy Tourism Forum 

in 2026, in Freetown. This 

landmark event will gather over 

300 industry players, including 

chefs, food enthusiasts, 

policymakers, hospitality 

professionals, and tourism experts, 

to celebrate the diversity of Africa's 

cuisines and the potential of 

gastronomy tourism to drive 

economic growth, regional 

integration, and sustainable 

development.

With its unique blend of �lavors, 

fresh produce, and community-

centered tourism, Sierra Leone 

provides an ideal setting for this 

renowned forum, which will elevate 

African culinary heritage on the 

global map and spark new 

momentum in the tourism sector. 

Sierra Leone will host Africa's Top 

Gastronomy Tourism Forum 2026, 

highlighting its rich culinary 

heritage. Visitors are encouraged to 

plan ahead and secure travel 

arrangements to this exciting event.

The Africa Gastronomy Tourism 

Forum is a premier event dedicated 

to showcasing the role of food and 

cuisine in tourism. It serves as a 

platform to:

· Encourage 

sustainable practices in 

food production and 

tourism.

The forum, organized by the UN 

Tourism Organization in 

collaboration with the local 

government of Sierra Leone and 

leading culinary institutions, will 

convene destinations and 

international experts to exchange 

knowledge and best practices. The 

focus will be on harnessing the 

power of gastronomy tourism for 

the bene�it of local communities 

and the environment. The 2026 

edition, hosted by Sierra Leone, will 

be the largest and most ambitious 

yet, with a focus on celebrating 

African cuisine while addressing 

global trends in gastronomy 

tourism.

Rich Culinary Heritage:

Sierra Leonean cuisine blends 

in�luences from West Africa, the 

Atlantic, and local traditional 

practices. Dishes such as jollof rice 

variants, pepper soup, cassava-

based staples, kankey (dumplings), 

and coastal seafood dishes re�lect 

the country's diverse cultural 

tapestry.

Plenty of Fresh Produce and Coastal 
Delights:

Sierra Leone's fertile regions 

produce a wide range of fruits and 

vegetables, while its Atlantic 

coastline offers fresh seafood. The 

country's markets showcase an 

array of spices, peppers, and local 

ingredients essential to �lavorful 

cuisine.

Commitment to Sustainable 
Tourism:

Sierra Leone is investing in 

community-based and sustainable 

tourism initiatives that protect 

natural resources, empower local 

farmers and small businesses, and 

preserve cultural heritage. The 

forum aligns with these objectives 

by promoting responsible 

gastronomy practices.

Growing Tourism Infrastructure:

Sierra Leone is expanding its 

hospitality offerings, from boutique 

lodges to eco-friendly 

accommodations, along with 

improved transportation and 

cultural sites. The country offers a 

welcoming environment for 

international forums and provides 

unique settings for culinary 

experiences, including riverine and 

coastal landscapes, historic towns, 

and vibrant markets.

Sierra	Leone	to	Host	Gastronomy	Conference
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